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ESSENTIAL READING FOR 
SUPERYACHT CAPTAINS AND CREW
HISTORY 
Launched in 1988, Dockwalk enabled captains and crew to keep abreast of industry news as 
their jobs took them to exotic ports around the world. Today it is the number-one monthly 
magazine for yachting professionals – captains, crew, engineers and yacht managers. 

Recognised by industry leaders and senior crew alike as the global voice of the industry, 
Dockwalk tackles important topics and delivers essential news. 

Each month, Dockwalk ’s readers take an active role in the magazine, contributing 
informative articles and raising industry concerns. The magazine is edited by experienced 
writers with first-hand knowledge of crewing superyachts. 

WHY ADVERTISE IN DOCKWALK? 
Dockwalk is read by captains, crew, engineers and yacht managers – the people who buy 
your products and services. 

Our readers control billions of dollars of owners’ annual expenditure. They are responsible 
for the upkeep, provisioning and operation of their vessel for the owner, who is willing to, 
and expects to, pay for the best. 

DISTRIBUTION  
Dockwalk is distributed by hand to captains and crew directly on board their yachts and to 
the superyacht hotspots in Florida and the South of France. It is also mailed free of charge 
to the yachting community in the major ports throughout the world.

dockwalk.com | Essential reading for superyacht captains and crew



For more than a quarter century, Dockwalk has provided vital information to 
captains and crew.  I’m proud to say that today we continue that tradition in 
print and online while also offering more and more opportunities for events and 
in-person networking and socializing. 

INDUSTRY FEEDBACK
In March 2025 Dockwalk engaged in extensive reader and advertiser research, to ensure that 
we are on top of the important issues and deliver a magazine that supports the industry’s 
captains, crew and senior decision makers. We asked five key questions to identify and 
understand what the market wants from Dockwalk, the topics that are front of mind, and how 
they want Dockwalk to evolve.
 
We have acted on this feedback and as a result, have re-designed and re-positioned Dockwalk 
editorially from the July 2025 issue onwards.
 
This valuable insight exercise will be repeated annually to ensure Dockwalk remains at the 
forefront of the captains and crew industry.

EVENTS AND INITIATIVES
From our new Crew Creator Awards to our Captains’ Club, we work to unite the industry 
while giving our readers the opportunity to get together, network and celebrate their 
accomplishments. From our presence at major boat shows to our own events, we’ve got even 
more planned for the near future. 

We look forward to seeing you at a Dockwalk event! – ERIK PETERSEN
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A NOTE FROM THE EDITOR

Slug
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READY   
TO RUN 

Captain Miguel Garriga has loved sailing all his life  
— and he’s got a lot to love at the helm of Galma 

work on big, beautiful sailing yachts.  
“I couldn’t believe how lucky they were!” 

When they got back to Spain, he 
spent the summer skippering a 47-foot 
Beneteau, running week-long charters. 
“There I met a guy who ran some sail 
racing teams and proposed me to be 
the captain on one of his boats — I 
enjoyed it and learned a lot during four 
years,” he says. He moved on to the 
TP52 class for another few years, until 
meeting the owner of Galma in 2008, 
who had Tiketitoo at the time. “And I’ve 
been with him since.” 

Introduced by a mutual friend, the 
owner was looking for a young captain 
for his boat. “I had no experience on 

HE MAY NOW HELM THE ULTRA-

MODERN 110-foot wallywind110 
Galma, but it was a classic yacht that 
got Captain Miguel Garriga into sailing. 
Born in Barcelona, his earliest memory 
of boating was being aboard his 
parents’ 31-foot sailboat when he was 
just a toddler. “But I really discovered 
sailing when I was 12 and 
my dad bought a 1943 
52-foot wooden ketch 
designed by Germán Frers 
Sr, which he still has.” 

Captain Miguel helped 
his dad work on the boat 
every weekend during the 
winter so she was ready 

such big boats, but he gave me the 
opportunity to learn,” he says. “I have 
to say, he was very patient with me in 
the first seasons. Running the boat, the 
crew, the racing, it was all new to me. 
But I was young and willing to learn  
and do things well.”

It’s not hard to tell Captain Miguel’s 
itching to get the new Wally yacht out 
on the racecourse. But, unlike previous 
fast-flying Wallys belonging to the 
owner, Galma is intended to be a fast 
cruiser rather than a flat-out racer. 
Galma’s owner is a firm Wally fan,  
first encountering the builder’s 
creations in Menorca one 
summer and falling head 

for the summer season. “We cruised 
around all the Med every summer 
and enjoyed it very much,” he says. 
They also participated in classic yacht 
regattas, such as Les Voiles de Saint-
Tropez and Régates Royales de Cannes.

“In 2001, my dad and I crossed the 
Atlantic with the excuse of participating 

in the Antigua Classic 
Week,” he says. “Before 
arriving in Antigua, we 
cruised from Tobago to 
Antigua for three months. 
Best time of my life.” 
There, Captain Miguel was 
amazed to meet friends 
who were getting paid to 

MIGUEL MET 
FRIENDS GETTING 

PAID TO WORK 
ON BEAUTIFUL 

SAILING YACHTS. “I 
COULDN’T BELIEVE 

HOW LUCKY  
THEY WERE!”

RISA MERL
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Exterior furniture is mostly removable, allowing 
the yacht to easily segue between cruiser and 
racer modes. Galma usually runs with four to 
five crew, but will have many more racing crew 
when she takes part in a regatta

NEW
LAUNCH
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WEATHER  
WARNING  

The Bayesian tragedy raises the question: do extreme  
weather events pose an increasing threat to superyachts? 

water. He had a case more than 20 years 
ago when a microburst caused a cruise 
ship to lose control in the port in Miami.

“It was a ‘what the hell’ moment,” 
he says. “The ship was outbound in 
the Miami ship channel and had just 
cleared the cruise ship terminal. After 
the burst, the bow started swinging to 
port on a collision course with a fuel 
barge docked on the north side of the 
channel.” The captain’s quick thinking 
in ordering all anchors dropped 
managed to save the ship.

If a microburst were to blame for 
Bayesian’s sinking, meteorologist 

IT WAS A CALM NIGHT AT 

ANCHOR, but thunderstorms 
were forecast and occasional 
flashes of light could be seen 
in the distance. The captain 
retired to his cabin, leaving 
instructions for the watch crew 
to wake him if the winds increased to 
more than 20 knots or if there was any 
sign of dragging anchor. 

At 3am the deckhand on watch 
noted that thunderclouds and lightning 
appeared to be getting closer, yet 
the wind remained at eight knots. At 
3:55am he closed the hatches as it 
started to rain. From that point, the 
weather rapidly deteriorated; the wind 
picked up to 30 knots and the yacht 
started to drag anchor. At 4:00am 
the deckhand woke the captain. The 
chief engineer woke at the same time 
and began to make preparations to 
maneuver. Any crew members who 
didn’t get up with the change in motion 
were woken to help. 

As the captain prepared to maneuver 
the yacht, the wind suddenly increased 
to more than 70 knots. At 4:06am, the 
183-foot sloop violently heeled 90 
degrees to starboard, taking less than 
15 seconds to do so, as crew, guests 
and furniture fell across rooms and 
decks. The generators shut down and 
water spilled over the starboard side 
rail; within seconds it was cascading 
down stairwells.

This is the real-life worst-case 
scenario of Bayesian, the foundering 
on August 19, 2024 near Porticello, 
Italy, that cost six guests and the chef 
their lives. In May, the UK Marine 
Accident Investigation Branch (MAIB) 

Steven Lazarus of the Florida Institute 
of Technology explains that it would 
not have been predictable. “The 
conditions favorable for microburst 
activity are well known and can cover a 
relatively broad region of hundreds of 
kilometers. However, the chance of any 
one particular location experiencing it 
can still be quite low,” he says.

If it was a tornado that took down 
Bayesian, the MAIB report points out 
that it could have only affected an area 
of 50 to 100 meters across, which would 
explain why a neighboring vessel that 
dragged anchor in the same direction 

released an interim report with 
these details. In addition to 
commissioning a stability 
study — which concluded that 

with the centerboard raised, 
the yacht could not return to an 

even keel after heeling more than 
70.6 degrees — the MAIB had the 
UK’s national meteorological service, 
the Met Office, analyze that night’s 
weather conditions.

Its study of satellite imagery 
indicated that a “mesocyclonic 
storm front was demonstrating the 
properties of a significant supercell 
with associated downdrafts and 
possible near-surface winds in excess 
of 100mph.” It concluded that a 
mesocyclonic storm was highly likely,  
a supercell was probable, and 
tornadoes and downdrafts were 
possible. In other words, the wind 
that pushed over the yacht could 
have come from a hurricane-force 
downdraft or a tornado associated 
with a severe thunderstorm. 

Supercells are the least common 
and most dangerous type of 
thunderstorm. They typically occur 
over the central US and are fairly 
unusual in the Mediterranean. They 
spawn most large, violent tornadoes 
and have two downdraft regions. 
While all thunderstorms have 
downdrafts, they normally aren’t 
powerful enough to knock down a 
large yacht. A microburst, on the other 
hand, is an intense downdraft where 
wind speeds can exceed 100mph at 
the location it first strikes.

Maritime attorney Michael Moore 
describes it like a bomb landing on the 

KATE LARDY
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did not sink. The MAIB calls it a tornadic 
waterspout, which Dr Lazarus says 
is a misnomer. “If the storm had a 
mesocyclone, then it is a tornado over 
the water, not a spout. Waterspouts are 
different in how they form; they are 
smaller and less violent,” he says.

The big question is whether captains 
can expect more frequent and more 
intense weather events in coming 
years, as numerous studies have 
linked an increase in extreme weather 
with global warming scenarios. One 
specifically, “Effect of a Positive Sea 
Surface Temperature Anomaly on a 

Mediterranean Tornadic Supercell,” 
concluded that warm sea temperatures 
“may favor supercell formation and 
intensification over the Mediterranean.” 
The sea temperature that night around 
Sicily was a record high of about 30°C. 

The Bayesian investigation is 
ongoing. It will be interesting to see 
what guidance the MAIB will offer on 
actions to be taken in extreme weather 
in its final report. As Captain Jonathan 
Kline says: “Coming up with a RASOP 
for a severe weather anomaly, rapid 
catastrophic flooding and abandon ship 
while at anchor — that will be a first.”  

Captain

THE WIND 
SUDDENLY 

INCREASED TO 
MORE THAN 70 

KNOTS. THE SLOOP 
VIOLENTLY HEELED 

90 DEGREES TO 
STARBOARD, AS 

CREW, GUESTS AND 
FURNITURE FELL 
ACROSS ROOMS 

AND DECKS

WORST
CASE
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ON THE DOCKS
What’s happening at marinas around the world

 July 2025 | dockwalk.com36

BRADFORD BRINGS  
THE BESPOKE

Bradford Marine Fort Lauderdale  
has seen plenty of expansion and 
upgrades in recent years. But the 
yard doesn’t just think of upgrades 
in terms of infrastructure — with its 
new marina concierge program, it is 
looking to take care of the captains 
and crew above and beyond 
yard-period necessities.

Bradford’s offer includes events 
such as monthly crew parties, 
outdoor movies, yoga classes, wine 

tastings and craft nights. The new 
waterfront outdoor crew lounge has 
become a hub for community and 
relaxation during long yard periods.

Another perk of being at Bradford 
Fort Lauderdale is access to  
its private captains and crew 
WhatsApp community. This direct 
line informs crew about local events, 
concerts and marina happenings, 
unlocking exclusive offerings and 
discounts available through 
Bradford’s crew network.

 “Crew morale can make or break  
a yard stay,” says Arianna Clark, 
Bradford’s marina concierge.  

“We’re building an experience that 
makes captains and crew feel 
welcomed, supported and part of  
the Bradford family.”

 Elsewhere in Fort Lauderdale, 
Sunrise Harbor Marina — now a 
Bradford Marine marina — offers 
deepwater dockage for yachts up  
to 200 feet at a convenient, central 
location on the Intracoastal 
Waterway just off Sunrise Boulevard. 
The team has recently introduced 
enhanced Wi-Fi, new dock power 
infrastructure and updated 
landscaping. bradford-marine.com; 
sunriseharbormarina.com

ENHANCING 
LIMASSOL MARINA

Situated in the Eastern Med in 
Cyprus, Limassol Marina continues 
to offer state-of-the-art facilities  
and services for captains and crew. 
While there is no projected date,  
the travel lift will be upgraded to  
150 tons, allowing the handling of 
larger vessels. To streamline the 
maintenance process for yachts 
berthed at the marina, professional 
rigging services became available 
last year.

Limassol has hosted crew 
calendar events with activities  
such as wine tasting tours, clay 
shooting experiences and lively 
seasonal celebrations. When the 
reconstruction of the yacht club  
is completed, crew events will 
continue again and be posted  
there. limassolmarina.com

D-MARIN BECOMES 
LARGEST PROVIDER  
OF SERVICES

In response to growing demand  
for superyacht berthing, D-Marin  
has become the largest provider of 
superyacht services by offering more 
than 1,000 specialized berths across  
its portfolio in the Mediterranean and 
Gulf regions — with options to cater  
to yachts from 100 to 490 feet.

With the recent additions of Porto 
Mirabello in La Spezia and Camille 
Rayon on the Côte d’Azur, 86 more 
berths were added to the coastline. In 
Dubai, not far from D-Marin Port de La 

Mer, D-Marin has launched exclusive 
operations at the J1 Beach anchorage 
zone, a new offshore destination with 
access to Dubai’s newest luxury 
beachfront. For yachts in the dedicated 
anchorage area, D-Marin facilitates 
transfers via its tender, adding to its 
growing presence in the UAE. 

“The dynamic superyacht industry 
demands marinas that are not only 
adaptable but also visionary,” says  
Oliver Dörschuck, CEO of D-Marin.  
“Our relentless growth enables us to 
welcome the world’s most prestigious 
yachts, offering bespoke solutions that 
meet the exacting needs of owners, 
captains and charter companies.” 
d-marin.com 

AN ICON REBORN  
AT PIER SIXTY-SIX

The marinas at Pier Sixty-Six haven’t changed 
a great deal in recent years; their big 
modernization happened around a decade 
ago. They include 164 slips on both sides of 
SE 17th Street; yachts up to 400 feet can be 
accommodated, and the south marina offers 
access with no bridge restrictions. 

It’s what’s happening around them that’s 
getting attention. The famous Fort 
Lauderdale resort, centered around a 
waterfront hotel topped by a rotating 
restaurant and lounge, is now surrounded  
by a new hotel and residence complex that’s 
filled with restaurants, bars and amenities. 
They include a family and adults-only pool, a 
spa and wellness center, a fitness center and 
restaurants Calusso and Sotogrande.

What there isn’t much of is crew-specific 
amenities like a gym or pool — but that’s no 
problem, according to dockmaster Jennifer 
Cognet. “If you stay in the marina, you are a 
guest of the property,” she says. 

In other words: pool’s open. 
piersixtysixmarina.com

Features

MARINA PORT VELL 
RENEWS SUSTAINABILITY 
COMMITMENT

For the second year, Marina Port  
Vell in Barcelona has been awarded 
Biosphere Certification, granted by  
the Responsible Tourism Institute (ITR), 
which highlights the marina’s 
commitment to sustainability, 
environmental responsibility and 
implementation of responsible 
management practices.

Port Vell’s transformation was 
completed in July 2024, following three 
years of renovations. The €20 million 
($22.8m) investment included a 
reorganization of water surface to 
accommodate 23 new berths for yachts up 
to 230 feet, as well as new landscaping and 
an upgraded fuel supply system. For more 
environmentally friendly travel, Marina Port 
Vell introduced an electric bicycle service 
and chargers for electric vehicles.

Not only is the marina in the heart of 
Barcelona, its “Crew Life” program also 
features weekly yoga sessions, social 
gatherings and training and networking 
activities. marinaportvell.com

ERIK PETERSEN & AILEEN MAC K
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1.

THIS MONTH cruising on the wallywind100 / spotlight on Captain Dudley Hooper/ the extreme weather threat 

CAPTAIN MIGUEL GARRIGA has loved sailing 
all his life, and being at the helm of 110-foot  

Galma is a dream come true. Launched in 2024, 
this Wally isn’t a flat-out racer, but it still offers 

plenty of speed to go along with luxury and 
comfort. Read more overleaf…

CAPTAIN
Stories, experiences and products from the bridge
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Post the marina security number  

in the crew mess and ensure the 

watchkeeper can call it at a moment’s 

notice. Call to touch base now and then.

 

Post signage: Physical barriers with  

“No Boarding” and “Private Access” signs 

leave no room for doubt that a vessel is 

private property.  

 

Become familiar with the area: When  

at a new and unfamiliar dock, take a  

walk around to locate the gates and 

understand likely areas of access. 

Keep lights on: Turn the deck lights  

and the side‑boarding‑ladder lights on  

so as to illuminate the dock and the 

approach to the vessel. This is both  

to deter and to see anyone attempting  

to gain entry.  

Use cameras: Every boat has them 

these days, usually recording to a certain 

time limit. Move their field of view to areas 

of access and set up close‑ups on the 

main‑deck boarding area to see faces, as 

well as wide views from the sundeck to 

see the vessel’s surroundings. 

Keep items out of sight: Store anything 

valuable or transportable on deck to 

ensure there’s no temptation for theft. 

 

Lock all doors: Personal swipe cards  

and PIN pads that regularly change  

codes are best, as well as an old‑

fashioned lock and key. 

 

Maintain a visible presence:  

With guests on or at unfamiliar docks,  

it’s best to still have a night watch on,  

to keep a roaming presence and show 

that there’s security as a deterrent.

Patrick Levitzke is second officer on a 197ft 
expedition/science research yacht operating
out of Australia.

WATCH OUT
Even in usually safe marinas, security scares remain a possibility

PATRICK LEVITZKE

Who goes there? Top tips for marina security 

THERE’S NO HIDING A SUPERYACHT. 

Particularly when they’re on the dock 
and not safely anchored offshore, these 
boats consistently become lightning 
rods for vitriol, acts of protest and 
vandalism, news headlines, debate, awe 
and wonder. As crew it’s just part of 
the job of maintaining our employer’s 
(often largest) asset. However, with 
the spotlight on the yachting industry 
burning brighter than ever, security is  
a bigger concern than it has ever been. 

While security forms a large part of 

our responsibilities and covers a lot 
of ground, let’s focus on what we can 
do as crew day‑to‑day, which really 
just means securing the vessel and 
preventing entry in the first place. 
Having recently had a security scare  
on board my vessel at a regular, safe 
marina, I’m reminded it’s always  
a possibility. While everyone is fine  
and it was a relatively minor incident, 
there are some takeaways. 

If someone’s on board who shouldn’t 
be, options start to get a bit more 

limited. It helps to be proactive rather 
than reactive. (See tips below.)

If someone does manage to come 
aboard, it is very rarely a genuinely 
planned malicious occurrence. More 

often than not, it’s just the overly 
curious or a drunken dare. If 

a boarding does fall into the 
malicious category, remember 
you always have options. Call 
emergency services — no need to 

say a word, just keep the line open. 
Many yachts now have a silent‑alarm 

button that pings the management 
company without tipping off anyone on 
board. 

And if you do need every crew 
member up immediately, pull the  
fire alarm; it’s the fastest way to wake 
the boat and signal an emergency. 

Lastly, screen all contractors, sign 
them on to the vessel and ensure they 
are verifiable for the duration of the 
work they’re there to perform. Yard 
periods in particular can mean a lot 
of coming and going. Ensure all crew 
valuables are kept out of sight and that 
contractors and temporary workers are 
only in the areas where their work is. 

If done right, ideally, you’ll never  
have to deal with a security breach. 

Uninvited guests are often just 

nosy or drunk, but crew must be on 

guard for any security breach in 

case it is malicious 

Crew

TOP DECK
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1.

THIS MONTH the transatlantic cycle ride for charity / celebrating chef excellence at MYBA

RADAR
The latest happenings in the yachting world

THE 35TH MYBA CHARTER SHOW  
went back to the show’s roots, returning  
to the Italian city of Sanremo, home of the  
show’s very first edition. Sanremo always  
knows how to throw a party, and charter  
crew got to show off their social skills  
alongside their vessels. Read more on page 14.
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Captain

The BOAT International Captains’ Club is a unique group that brings together more than 300 like-minded active superyacht captains for world-class luxury  

events and networking opportunities in venues and on yachts around the world. For more information, email captainsclub@boatinternationalmedia.com

CAPTAINS’ CLUB

so motivation and individual crew 
development are something I consider 
as highly important. I continuously 
strive to ensure everyone is listened 
to and valued on board which, in 
turn, leads to a happy, well-run and 
enjoyable place to work. Every crew 
member on board has different matters 
they consider important, and I would 
always encourage HODs and other 
captains to listen to concerns and treat 
them with the utmost priority; crew 
concerns should always take priority 
over other tasks. In a leadership role, 
you are often the only point of contact 
a crew member has, and to take action 
swiftly for someone leads to a valued 
and engaged individual. 

If you were stranded on a desert 

island, which other crew member 

would you want with you and why?

It’s hard to beat the ingenuity, focus 
and determination of a good chief 
engineer. Nothing happens without 
the engineering department on board, 

and I’d need that problem-solving and 
tireless improvement that the chief can 
bring to our living situation!

What’s a lesson you learned  

through experience?

To never assume anything and to be 
ready to change your plans. Despite 
years of experience, it is always easy to 
assume that you know the right way, or 
the best way to do something. Whether 
this be the itinerary or operations on 
board. To be able to allow others to 
challenge your assumptions and to make 
suggestions will lead to fewer mistakes 
and a more rounded view of what to do 
and when. On occasion, I have pushed 
on with a plan that I thought made the 
best sense, only to later discover that 
if I’d listened more closely to broader 
opinions, the operation would likely 
have gone more smoothly!  

How did you get into yachting? 

After university I looked toward a 
career at sea for a change from the 
office and enrolled on a cadetship 
with SSTG, originally training on 
cargo and passenger vessels and 
subsequently transferred to yachting 
as a second officer. Yachting offered 
a new challenge, a great working 
environment and the opportunity to 
travel further and experience some 
off-the-beaten track itineraries.

Where is still on your yachting  

bucket list?

Patagonia is still somewhere I’d love  
to explore in more depth.  
 
Where is your favorite destination  

for cruising and why?

Antarctica and South Georgia never 
fail to impress; the ever-changing 
scenery, constantly shifting ice 
conditions and abundant wildlife. 
These, combined with the remoteness 
and complexity of operations, offer  
an experience unlike any other I  
have experienced at sea. Often the 
clients we take to these places are  
well-traveled and have seen a lot of  
the world, so to witness a whole table  
of guests jump up and go wide-eyed  
at the sight of a whale or an iceberg 
passing the ship gives you a job 
satisfaction like no other.

What is the best piece of 

advice you’ve ever received?

Keep your head when all 
around you are losing theirs. 
There are situations in a 
captain’s day-to-day life that require 
a cool demeanor; panic spreads and 
indecision stifles progression. Be 
prepared to listen to advice and then 
make a decision; to be able to step back 
and trust in the competencies of your 
team allows you to take an overhead 

view, gives you time to think and means 
you can focus on the bigger picture.

What do you look for when hiring  

new crew?

Enthusiasm and a willingness to learn. 
I will often look to hire greener crew 
that show a real passion for the role. 

Someone with a thirst for knowledge 
and personal improvement will 

always be a better bet in the 
long term. 
 
What is your one top tip for  

other captains?

Be humble, never put yourself above 
the crew. Follow the rules you set and 
always live and work as an example.  
 
What is the biggest crew challenge  

you deal with as captain?

The crew are everything to a yacht, 

Name Dudley Hooper

Vessel 253-foot motor yacht Legend

Location Tromsø, Norway; most recently 

served area was Greenland

Dudley Hooper on the importance of listening, the essential nature  
of a good engineer and the wonder of Antarctica and South Georgia
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Crew

THE TOP OF  
THE LADDER

Promotions may get more scarce for senior crew, but there are ways to  
prepare yourself for the opportunities that do arise

E RICA  LAY

company or use an appraisal 
to outline your ambitions. If 
that’s not possible, take them 
for a coffee and have an 
informal chat. 

Frame it professionally, 
so rather than expressing 
dissatisfaction with your 
current role, explain 
you’re looking at long-

term growth. Ask what gaps 
they see in your readiness and 
request opportunities to take on 
new challenges. Most captains 
appreciate crew who take 
ownership of their development  
as long as they remain a team 
player while doing so. 

Lead from where you are 

Leadership at the top isn’t just 
technical, it’s cultural. Captains 
and pursers set the tone, and those 

vying for such roles should already be 
contributing positively to team dynamics.  

Support your team. Mentor junior crew. 
Share your knowledge. Be calm under 
pressure. Flag issues early. Lead with 
transparency and clarity. You’ll stand out 
for how you help keep things running 
smoothly and how you make others feel  
in the process. 

Stay ready for the call 

Big promotions often come unexpectedly. 
Maybe someone leaves, gets sick or 
rotates out early, and suddenly there’s a 
gap to fill. The best way to get the nod? 
Be the person who’s already one step 
ahead. Stay sharp, keep your tickets up 
to date and make sure the people around 
you know you’re ready and capable. When 
that chance arrives, it won’t feel like a 
leap. It’ll feel like the natural next step.  

CAREER PROGRESSION in 
yachting rarely follows a linear path, 
especially at senior levels. Every 
yacht is run differently, but patterns 
do emerge among crew who rise 
from officer to captain, or from chief 
stew to purser. The next step often 
pops up without warning, so smart 
senior crew prepare well in advance. 

Whether you’re eyeing the top job 
or your next step within leadership, 
readiness is a mix of mindset, 
visibility and deliberate professional 
development. 

Take the initiative before  

you’re asked 

One of the most consistent traits 
among those ready to advance is 
that they’re already operating 
at the next level, competently 
and without fanfare. This 
doesn’t mean overstepping, 
but proactively supporting your 
current leader and learning what 
their role really entails. 

If you’re an officer, ask to lead drills or 
contribute to voyage planning. If you’re 
a chief stew with purser ambitions, 
get involved in crew logistics, financial 
reporting or compliance. Learn how to 
support your captain or department head 
rather than just running your own team. 

Sharpen skills that set you apart 

At senior levels, it’s not just about ticking 
boxes, it’s also about mastering the 
systems and leadership qualities that 
keep yachts compliant, safe and high-
functioning. Review the MCA guidance 
for your next rank, assess where your 
gaps are and start closing them. 

That might mean brushing up 
on ISM audits, understanding MLC P
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implications or improving your 
working knowledge of crew contracts 

and financial reporting. For prospective 
captains, technical fluency is assumed, 
but emotional intelligence, project 
management and the ability to navigate 
owner/guest relationships often define 
long-term success. Leadership at this 
level is as much about people and 
pressure as it is about procedures. 

If you’re serious about moving up, 
don’t wait for a vacancy to start behaving 
like someone who already belongs there. 

Communicate your goals clearly  

and professionally 

Captains don’t promote on guesswork. 
If you’re looking to step up, especially 
on your current vessel, you need to 
communicate that goal clearly. Book 
time with your captain or management 
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IF YOU’RE SERIOUS 
ABOUT MOVING 
UP, DON’T WAIT 

FOR A VACANCY TO 
START BEHAVING 

LIKE SOMEONE 
WHO ALREADY 

BELONGS THERE

CAREER
ADVICE
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Radar

DOCKSHOTS
The MYBA Charter Show gave crew and brokers the 
chance to network with their peers in the Italian sun

Crew of all positions traveled  
to Sanremo for the annual 

Mediterranean season opener
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CAPTAINS’ CLUB

A superyacht captain is the key influencer when it comes to helping owners decide where to go with 
their yacht. Dockwalk has direct access to captains through our Captains’ Club. We offer members a 
platform to engage, inform and share best practice with their peers and stage members-only events 
throughout the year.

In collaboration with BOAT International, Dockwalk launched the Captains’ Club in January 2021, 
and the response from qualified and experienced captains has been hugely positive. To date, we 
have welcomed more than 300 captains into the club.

Captains’ Club members are captains of sailing yachts ranging from 24 meters to 107 meters, and 
motor yachts ranging from 24 meters to 156 meters, making this one of the largest networks of 
superyacht captains in the world. Membership is open to active captains on board superyachts 
longer than 24 meters LOA.

An exclusive online web-series Captains’ Insights was released in the fall of 2024, featuring sit-
down video interviews with industry experts about new developments in the yachting sector.

In addition to the Captains’ Club exclusive events and online offerings, all Club members are offered 
complimentary subscriptions to BOAT International US Edition and Dockwalk. 

The true value, however, is the network the Club offers its members. We provide a platform for 
superyacht captains to interact and share best practice all over the world. It has been fantastic to 
see some valuable connections being formed between our members over the years.

dockwalk.com | Essential reading for superyacht captains and crew

An exclusive community of superyacht captains



EDITORIAL CALENDAR
WHY ADVERTISE IN DOCKWALK? 
•	 The most widely read and recognized captains and crew publication
•	 Multi-award-winning magazine for design and content at The Folio: Eddie & Ozzie Awards
•	 Best global distribution of any captains and crew magazine
•	 Redesigned and repositioned following extensive research in Spring 2025, renewing our 

commitment to our audience and advertisers
•	 Better signposting and updated content to engage readers

dockwalk.com | Essential reading for superyacht captains and crew

ISSUE THEME CAPTAINS’
FOCUS BOAT SHOW AD DEADLINE ON SALE

January 2026 Global Order Book Finance Düsseldorf December 03 December 19

February 2026 Chefs  Provisioning Miami December 22 January 13

March 2026 Safety and security Health and medical January 22 February 06

April 2026 Sustainability Crew uniforms Palm Beach February 24 March 13

May 2026
Recruitment & 

retention
Training 

and upskilling
Palma / MYBA April 01 April 17

June 2026 Toys & tenders Tech Newport Charter May 06 May 22

July 2026 Marinas Fuel & bunkering June 03 June 19

August 2026 Shoreside transition Project management July 01 July 17

September 2026 Salary Survey Paint and coatings Cannes / Genoa July 29 August 14

October 2026
Adventure / Explorer 

Yachts
Travel and visas  Monaco / IBEX August 26 September 11

November 2026 Refit Engineering Fort Lauderdale / Metstrade September 30 October 16

December 2026 Charter Tech and toys Antigua November 04 November 20

CHEF CARE
Just like how therapists need therapy, chefs need nutrition

ROS IE DUNNINGHA M

Crew

Sleep when you can

Telling crew to sleep 
more is like telling a 
penguin to fly. They 
just can’t. But a lack of 
sleep plays havoc with 
our hunger-signaling 
hormones. Ghrelin is 
naturally produced 
when our guts want to 
signal to our brain that 
we’re hungry. When 
we’re overly tired, 
ghrelin levels rise. We 
instinctively reach for 
energy-dense foods 
like sweet snacks and 
fast food — all the 
stuff that makes us 
feel worse afterwards. 
So instead of going for 
“easy energy,” grab 
whatever rest you can, 
when you can. It will 
regulate your hormone 
production, and if you 
consciously choose 
unprocessed, whole 
foods, your body will 
thank you.

 
Use rewards that 

aren’t food

Running around like a headless chicken 
can leave us feeling drained and in 
dire need of a pick-me-up when we 
eventually get 15 minutes to ourselves. 
If you’re hungry, eat. But if you find 
that you’re rewarding yourself with 
food when you don’t need it, choose 
an alternative energizing option: 
go outside, and do some deep belly 
breathing; stretch; put your legs up the 
wall in your cabin and read a book; take 
a cold shower; call friends and family; 
or send and listen to some voice notes. 
Just remember, be sure to fit your own 
oxygen mask first, before helping others 
with theirs. 

AN INCREASINGLY PROMINENT 
overlap has developed between 
professional cooking and nutrition. On 
yachts in particular, more and more 
chefs care deeply about the nutritional 
properties of food, and those hiring 
want chefs to keep nutrition principles 
at the forefront of their minds.

An army marches on its stomach, and 
yacht crew are no different. Adequate 
fuel is necessary for the energy their 
jobs require, and it’s not just the 
quantity that needs consideration but 
the quality, and importantly, the micro- 
and macro-nutrient profile of each meal.

And while the crew chef is also the 
onboard nutritionist, my question is, 
who’s looking after the crew chef? All 
too often, those who give and give and 
give forget to look after themselves. So, 
here are my top tips for crew chefs to 
look after their own nutrition:
 
Don’t get sucked in by temptation

Human beings have this tendency in 
buffet-type situations to sample every 
single cuisine on offer. Crew are similarly 
surrounded by a frankly hedonistic 
never-ending supply of food. The crew 
chef is there to provide food the crew 
love, and the stews buy everyone’s 
favorite treats. I’m here to tell you that 
just because it’s there, doesn’t mean 
you have to eat it. Try to tune into 
your hunger signals. We often eat just 
because it’s break time, or just because 
everyone else is eating. Take a bit of time 
to think about how you feel, ask yourself 
what your body needs and honor that.

 
Hydrate before anything else

During a power morning, you get into 
the galley, put on a playlist, get ten jobs 
on the go, and the dance begins. Your 
attention is split and you’re spinning 
plates. Basic self-care like drinking water 
is usually the first thing to go. When 
you’re busy, even emptying your bladder 
is put off until you start doing what my 

old head chef called “the 
pee dance.” Dehydration 
can often be confused 
with hunger. We might 
think we’re hungry, but 
we just need a glass of 
water. Keep a bottle on 
your bench and add 
electrolytes or a sprinkle 
of good-quality salt to 
your glass to hydrate 
even more effectively.

 
Taste, and still eat

All chefs taste their food as they go. 
Otherwise, food is sent out blind. 
A potential pitfall is to think that 
these tastes replace a square meal. 
They don’t. While constant tasting 
might keep hunger at bay for a while, 
eventually real hunger will hit, and 
the chef doesn’t think they need or 
deserve a full meal. This is when the 
snack cupboard might be raided, or a 
tub of ice cream and spoon brought 
out. Instead, we should consider our 
nutritional requirements, put together 
a well-balanced plate, sit down, take a 
load off and enjoy it. 

Rosie Dunningham has been cooking on superyachts since 2015. She also writes a weekly Substack newsletter, sharing stories from the high seas.  

Follow her on Instagram @all_is_rosie
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HUMAN BEINGS HAVE 
THIS TENDENCY 
IN BUFFET-TYPE 
SITUATIONS TO 

SAMPLE EVERY SINGLE 
CUISINE ON OFFER. 

CREW ARE SIMILARLY 
SURROUNDED BY A 

FRANKLY HEDONISTIC 
NEVER-ENDING 

SUPPLY OF FOOD

DISHING 
IT UP
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Catering to kids — and their unadventurous taste buds — on board

TINY DINERS

IN AN INDUSTRY SYNONYMOUS 
with extravagance, having children 
on board is the perfect excuse to 
get playful with dining concepts. For 
example, how about connecting meals 
with the day’s activities — perhaps 
a pirate-themed poke bowl-themed 
lunch to enjoy after a treasure hunt or 
a Willy Wonka dessert buffet ahead of 
a cozy movie night under the stars.

ELLA PETERS

I’ve been cooking in restaurants, resorts 
and yachts since I was 14; I’m now going on 

24 years of cooking professionally.  
I have had the pleasure of working 

alongside Thomas Keller and Emeril 
Lagasse and my mentor, Christian Bex.

I got into yachting over three years ago 

on my first boat, Valhalla. I started in the 
industry through my private chef service 

based in Destin, Florida. I cooked for 
some new clients and one of them was 
Kevin Merrigan, chairman of Northrop 
& Johnson. He expressed if I was ever 

wanting to join yachting to give him a call. 
Two weeks later I accepted a chef position 

on a 148-foot yacht. 

I like to implement all I’ve learned and 
let the food speak to me when I’m creating 
dishes. I can write and execute menus all 

day, but love cooking off the hip.

I love Peruvian cuisine being as I lived 
there with my chef mentor. I also thrive 
cooking with New Orleans Cajun French 

cuisine; fine-dining soul food is a favorite. 

One of my favorite dishes to cook is a 
version of New Orleans-style barbecue 
shrimp and grits with Boursin cheese, 

whipped stone-ground grits, pickled red 
onion Brussels sprout slaw, Worcestershire 

beurre blanc, smoked tomatoes 
and seared lemon.

I haven’t had a lot of 

strange requests but 
there was a boat where 
I would have to prepare 
special meals for the 

owner’s two dogs, including 
crisp applewood smoked bacon, 

grass-fed 10 percent fat ground beef, filet 
and rice heated in a microwave. 

Sole chef Alex Naeger  
(@chefalexnaeger) of Beachfront  

on how his cooking is a  
culmination of his life journey

A minute  
in the galley
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Ella Peters spent more than nine years in yachting and launched superyachtnanny.co  
for all things childcare-related on board.

Service tips

To ensure smooth service times 

when there’s hungry little ones 

about, these tips come in handy:

• If children are eating separately 

to adults, plated service is best 

for ease and speed. 

• When plating up on suction plates 

in the galley, put kitchen roll under 

the plate to avoid it sticking 

(presentation is easily ruined 

when trying to lift it off).

• Serve children first if dining  

with adults.

• Ensure sauces and condiments 

are ready on the table to reduce 

wait time.

Snacks for all ages

For family charters, 

snacks are an imperative! 

Quick, nutritious ideas 

include fruit skewers (not 

with sharp points for little 

ones), hummus and 

crudités, mini quesadillas 

and pizzettas. Ensure there is a mix 

of sweet and savory snacks, and to 

create a wow factor snack 

experience, present them in 

interesting shapes — kiwi and grape 

turtles, strawberry and banana slice 

caterpillars or celery boats. 

Safety

Key considerations for food safety:

• Any foods that could be 

considered a choking hazard 

should be cut vertically — think 

blueberries, grapes and cherry 

tomatoes.

• If hosting baking sessions in the 

galley, ensure all prep that 

requires sharp knives is done 

ahead of time.

• For weaning babies, find out what 

stage they are at — child-lead 

weaning (finger food they can 

hold and nibble on) or traditional 

weaning where things must be 

chopped up much smaller and be 

softer to avoid choking risks.

Crew

Build-your-own buffet-style meals 
also work well, allowing kids to explore 
new flavors and textures. Think tacos, 
pizza (with Nutella pizzas for dessert) or 
smoothie bowls.

Relying solely on beige food for 
hungry children doesn’t satiate their 

appetite or deliver an appealing eating 
experience. There’s a world of exciting, 
nutritious options that can be created 
with a little thought and preparation. 
By offering fun, adventurous choices, 
children’s mealtimes can become one of 
the most joyful parts of the charter.  

GALLEY
MASTERED
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Crew

Crew of the Month
The crew of Imperial Princess Beatrice (@imperialprincessbeatrice)  

get ready for charter in Monaco

 July 2025 | dockwalk.com56

Back, from left: chef Alexandre, deckhand Marc and stew 
Elisa. Front: chase boat captain Kevin, chief stew Clara,  

chief engineer Jean-Baptiste and first mate Jérémy
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1.

THIS MONTH: your next career move / marina security/ exploring Sanremo

AFTER A BRACING SUNSET HIKE, Lydia, Verity, Aoise and Julia 
take in the inspiring view in Antigua, a moment captured by  
chief stew/nanny Gemma. The group, all crew on different  

boats, took advantage of being docked near one another to go  
on an excursion to round out the Caribbean season.

CREW
Tips and tricks for life on and off board
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Reach superyacht captains and crew

DOCKWALK MAGAZINE

AUDIENCE & DISTRIBUTION
Worldwide circulation: 10,000 copies per month  
(print + digital downloads) 

Regular distribution to key superyacht locations  
(marinas, training companies and crew agencies) 

Additional distribution at all key yacht shows — Monaco, 
Fort Lauderdale, Miami, Cannes, Palma, Palm Beach, 
Antigua and METs 

Access to experienced crew professionals — the average 
Dockwalk reader has 10 years’ experience in the industry 

SUMMER MEDITERRANEAN DISTRIBUTION
Mandelieu, Cannes, Antibes, Villeneuve-Loubet, Nice, 
Villefranche, Beaulieau, Cap D’ail, Monaco and San Remo

dockwalk.com | Essential reading for superyacht captains and crew



DISTRIBUTION 
NETWORK
Dockwalk is distributed by hand to captains and crew directly on 
board their yachts and to the superyacht hotspots in Florida and 
the South of France. It is also mailed free of charge to the yachting 
community in the major ports throughout the world.

•	 Improved US distribution
•	 Distribution program via our new request form
•	 Dockwalk is a proud partner and sponsor of the Captains and 

Crew lounge at the Monaco Yacht Show 

OFFICIAL MEDIA PARTNER
•	 Official media partner of Oasis Captains Lounge at the  

Palm Beach International Boat Show
•	 Official media partner of Oasis Captains Lounge at the  

Fort Lauderdale International Boat Show

dockwalk.com | Essential reading for superyacht captains and crew

We are pleased to offer you the opportunity of receiving free copies of DOCKWALK –  
the essential magazine for Captains and Crew – to distribute to your customers every month.

Please complete the delivery information below and be sure to include the number of copies  
you wish to receive each issue. We will then ensure you receive regular delivery of DOCKWALK  

every month. We are sure your customers will enjoy reading DOCKWALK and thank you  
for delivering to them.

     Yes, please send me the number of DOCKWALK copies noted below, which we  
will distribute each month to visiting captains and crew.

  Signature (your signature is required to process your request)

 

Date

Requested number of copies

Business name

Contact name

Address

City 

State 

Zip/Post Code

Country

Phone number

Email address

DISTRIBUTION REQUEST FORM

 dockwalk . com

SCAN THE  
COMPLETED FORM 

AND EMAIL TO:
claudia.sanchez 
@dockwalk.com

Scan the QR code and order 
online for faster service!

M25DIST



dockwalk.com | Essential reading for superyacht captains and crew

Print content marketing creating an environment  
to showcase your brand to captains and crew

Position your brand in front of 
superyacht captains, senior crew 
and decision makers.

SPONSORED CONTENT
PRINT 
ADVERTISING

Dockwalk Presents: content written by our commercial 
content editor specifically to a client brief. It is a paid article 
that is promoted as a full page or double-page spread display 
advertorial in the latest issue of Dockwalk magazine. 

When you purchase a Dockwalk Presents full-page or double-
page spread display advertorial, you are commissioning 
Dockwalk and BOAT International to create authoritative 
content about your products and services to tell your stories.

dockwalk.com | July 2025 33

DIVING WITH MANTA RAYS IN 

THE CORAL GARDENS of French 
Polynesia; hiking through jungle trails to 
waterfall-fed pools in Fiji; cruising past 
towering, red-tinged cliffs in Australia’s 
remote Kimberley region — the Pacific 
and Oceania offer some of the most 
breathtaking cruising grounds on Earth, 
yet the region has long remained on 
the periphery of mainstream yachting. 
While seasoned captains, adventurous 
owners and intrepid charter guests 
recognize its wonders, the Pacific has 
never quite rivaled the Mediterranean  
or Caribbean in terms of infrastructure 
or visibility. That, however, may be 
starting to change.  

A growing, coordinated effort — led 
in large part by Australia — is working 
to shift perceptions, transforming the 
Pacific from far-flung frontier to viable 
alternative to the tried-and-true cruising 
grounds. With increased investment in 
infrastructure, an ease in regulations 
and a push for organizations from the 
disparate regions to work together more 
cohesively, the Pacific could finally be 
stepping into the spotlight. 

From vast distances between islands 
to infrastructure gaps and a lack of 
clarity in regulations, there’s more 
than one reason the Pacific has lagged 
behind in global yachting attention. 
The most obvious hurdle is the Pacific’s 
relative remoteness to America and 
Europe, where the vast majority of 
yacht owners and charterers reside. It 
makes sense that the bountiful cruising 
grounds found on America’s and 
Europe’s doorstep — the Caribbean and 
Mediterranean respectively — would be 
the first port of call for most yachts.  

“[The Pacific] is a long way to 
travel, and it’s not on the beaten path. 
Therefore, it’s riskier for captains to 
come this far without the comfort of 
following the herd,” says David Good, 
CEO of the Australian International 
Marine Export Group (AIMEX), 
Superyacht Australia (SYA) and 
the Australian Commercial Marine 
Group. At last year’s Fort Lauderdale 
International Boat Show, SYA and 
AIMEX joined forces with Tourism 
Fiji and Tahiti Tourisme to spotlight 
the region’s growing yachting appeal. 
Exhibitors shared the latest in 

infrastructure upgrades, services  
and yachting events. 

Distance is a challenge, not just in 
reaching the Pacific cruising grounds, 
but also in traveling between the 
various island groups. 

“Consider that Australia is the same 
size as mainland US, the Great Barrier 
Reef spans a distance equivalent to 
traveling from the Netherlands to Sicily, 
and French Polynesia alone covers the 
same area as Western Europe,” says 
Cameron Bray, managing director of 
Australian yachting event and charter 
company The Superyacht People and 
chairman of Superyacht Queensland. 
“The tyranny of distance is a challenge, 
but the end result is worth it. I urge 
more yachts to make themselves 
available for charter in this region, and 
owners considering bringing their 
yachts to the South Pacific 
should charter a yacht 
here first to see just how 
incredible it is.” 

If you stretch the 
definition of Pacific 
to include Asia and 
the Pacific, as many 
organizations in this 
region do, then this 
vastness expands 
exponentially. “The 
Asia-Pacific cruising 
grounds are massive 
and stretch from 
Korea and Japan 
in the East to India 
and Seychelles in 
the South and then 
down to Australia, 
New Zealand and 
the South Pacific in 
Oceania. In all, the 
Asia-Pacific region 
has approximately 40,000 kilometers of 
cruising grounds,” says Suzy Rayment, 
executive director of the Asia-Pacific 
Superyacht Association (APSA).  

Traveling between these areas takes 
days and weeks, often crossing large 
swaths of open water. “Not all owners 
are keen on open ocean passages — 
most clients like to arrive at a place  
and do a bit of day sailing with a  
few odd night passages thrown in,” 
says Christoph Schaefer, captain of  

PACIFIC RISING
From marina investments to new charter licenses, the push to raise the profile 

of this far-flung cruising region might finally be reaching a groundswell 

RISA MERL

Features

the 160-foot Flyghtship V6. 
Captain Christoph also notes 

that shipping emergency parts and 
provisions to remote areas can prove 
incredibly time consuming, if not 
impossible, with layers of bureaucracy 
and customs charges thrown in as an 
added headache.  

“The distances between destinations 
also meant that yachting in the 
different island groups has developed 
independently,” says David Jamieson, 
owner of Yacht Help Fiji, which was 
formed in 1987 to supply professional 
shore support services to superyachts. 
Currently, no one body represents 
yachting in the South Pacific. Most 
information on cruising in the region is 
held by longstanding agents in Fiji and 
Tahiti, like Jamieson’s company, which 

provides detailed itineraries and 
support services. 

But there are 
associations that 

stretch across 
watery borders, 
such as the Asia-
Pacific Superyacht 
Association, which 
is well placed to 
look after the whole 
region. “And there 
is a South Pacific 
Superyacht Alliance 
between Tahiti, Fiji, 
New Zealand and 
Australia that has 
worked well for 
attracting yachts to 
cruise the region,” 
David Good says. He 
hints at the main goal 
of the SYA’s FLIBS 
delegation, which 
was to encourage 

vessels to travel through the Panama 
Canal and onto the Pacific. BOAT 
International’s BOATPro data shows 
a 36 percent increase in transits from 
January to May compared to the same 
period in 2024. “Now we just need to 
encourage those yachts to keep heading 
west to Australia,” David Good says.  

Superyachts are still relatively 
new to the South Pacific, a 
region historically focused on 
high-volume tourism. But with 
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“THE TYRANNY OF 
DISTANCE IS A CHALLENGE, 

BUT THE END RESULT 
IS WORTH IT. I URGE 

OWNERS CONSIDERING 
BRINGING THEIR YACHTS 

TO THE SOUTH PACIFIC TO 
CHARTER A YACHT HERE 
FIRST TO SEE JUST HOW 

INCREDIBLE IT IS”

Above: 90-foot Orraia charters in the South Pacific, 
providing a base from which to explore natural  
wonders such as Australia’s Great Barrier Reef
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EUROVISION FANATICS, stop by the Teatro 
Ariston. The theater and cinema, which is easy to 
spot thanks to its cool mid-century façade, is the 
longtime home of the Sanremo Music Festival, the 
competition that helps select Italy’s Eurovision 
entrant. For those who like their landmarks with 
more greenery and less cheesy pop, Villa Nobel 
and its expansive gardens are a quieter treat. 
Named for Swedish scientist Alfred Nobel, who 
lived there for five years, the Moorish villa and 
sloping, valuable-plant-filled garden sit just up 
from the water and yet far away from the bustle.  

AT SOTTOCOPERTA 

LOUNGE BAR in 
Piazza Bresca, they mix 
good local food and a 
selection of not-too-
pricey drinks with a 
laid-back nautical vibe. 
(The words “pirate-
themed” sound too 
gimmicky; the place 
wears its seafaring 
theme lightly.)  

Downtime in… 
SANREMO

In this pretty Italian port town, 
you’ll find many ways to discover 
your new favorite cocktail, lose 
your wages and discover Italy’s 
next pop-music sensation

ELEGANT CASINO SANREMO (right) offers several 
bars, a rooftop terrace, restaurants and the sort of fun 
that can relieve you of an entire paycheck  
if you’re not careful. If you’re looking for an excuse  
to get into your swankiest outfit, you’ve found it.

For more laid-back vibes, the eclectically 
atmospheric Piña Social Club (left) offers tasty 
cocktails and equally tasty beats.

COMBINE DINING WITH SHOPPING at 
the Food Lounge by AdHoc (below), a recent 
addition to The Mall Sanremo. The mall sits uphill from 
the port on Via Armea, and the lounge’s floor-to-ceiling 
windows mean you get a view with your meal. Suitably 
girded with commerce-minded food energy, hit the 
luxury shopping center to find all the brands you’d 
expect in a yachting destination; shop (or window shop) 
for Armani, Versace, Jimmy Choo, Balenciaga and more. 

E R IK PETE RSEN

ON THE 

WATERFRONT, 
Victory Morgana 
(below) offers wow 
factor thanks to its 
panoramic Med views. 
Inside there’s excellent 
food largely derived 
from the body of 
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BOSS OFF

water in question as  
well as quality cocktails 
and, as the night 
progresses, DJs and  

a party atmosphere. 
And yachties can’t beat the 

convenience — it’s next door  
to Portosole Sanremo.

For quieter Italian 
charms, turn down  
a narrow alley 
off the main 
pedestrian 
shopping and 

dining thoroughfare, 
Via Giacomo Matteotti, 

to find Gambero Rosso 
Ristorante. Predictably, the 
seafood is excellent, but it 
would be tough to go wrong 
anywhere on the menu. P
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Left and below: on 
the Mediterranean 
coast of Liguria, 
Sanremo offers  
many cultural  
and historic 
attractions.  
Right: Villa Nobel
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20,000 likes

7,900 followers

56,200 followers

2,000 followers

An exciting new opportunity to showcase 
your brand to our digital audience

The importance of social 
media for captains and 
crew is reflected in their 
engagement and traffic to 
all our digital and social 
platforms.

DOCKWALK.COM

SOCIAL 
MEDIA

More than 223,000 users* 

More than 300,000 unique page views*  

First port of call for news and regulatory updates 

Everything crew need to know to get into the industry and 
work their way up the ladder, including career advice and 
practical on-the-job guides.  

Home to the most comprehensive industry salary guide, 
The Dockwalk Salary Survey. 

A truly global audience: 40% US, 30% Europe,  
3% Australia and 3% South Africa (24% rest of world). 

The new Superports, the definitive global superyacht 
marina hub featuring more than 100 marinas, is the best 
guide to every superyacht marina around the world, and is 
now hosted on dockwalk.com.

*(June 2024 - June 2025)
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dockwalk.com | Essential reading for superyacht captains and crew

Dockwalk Presents, digital content 
marketing with a difference

DOCKWALK 
PRESENTS

Dockwalk Presents: content written by our commercial content 
editor specifically to a client brief. It is a paid article that is 
promoted across our website, newsletters and social media for 
a one-month period. When you purchase a Dockwalk Presents 
article, you are commissioning Dockwalk and BOAT International 
to create authoritative content about your products and services 
to tell your stories. This fusion of our expertise with the brand’s 
own credibility is key to their success. 
 
EACH ARTICLE RECEIVES 
THE FOLLOWING PROMOTION
10 social media posts across Dockwalk channels made up of:
•	 	Four Instagram Stories
•	 One Instagram wall post
•	 Three Facebook posts
•	 Two LinkedIn posts
•	 Four newsletter slots
•	 Dockwalk Presents articles can be fully branded with  

your ads
•	 Dockwalk Presents articles can include video  

and image galleries as well as editorial content

ONLINE 
ADVERTISING
On dockwalk.com, we offer display advertising 
across the entire site with large and engaging 
formats on all pages. 

These formats place your brand firmly around 
content being read by captains and crew. 

WEBSITE DISPLAY ADVERTISING  

SOCIAL DISPLAY ADVERTISING  
Reuse your social media posts as advertising on 
dockwalk.com — five times the click-through rate 
as standard display advertising. 

NEWSLETTER DISPLAY ADVERTISING 
Standard display advertising in our newsletters.

3,100 newsletter subscribers



DOCKWALK 
SOCIAL MEDIA 
PACKAGE

ORGANIC POSTING
Dockwalk offers individual and month-long social campaigns 
with six posts/stories across our Facebook, Instagram and 
LinkedIn channels.  

ENHANCED CAMPAIGN WITH PAID-FOR POSTING
There is also the opportunity to elevate your campaign with 
paid advertising. Dockwalk can match and expand the audience 
through precise targeting across social platforms, including by 
location, job title and interests. Ensure your content reaches 
the right crew in key yachting hubs for maximum visibility and 
engagement.

dockwalk.com | Essential reading for superyacht captains and crew

Dockwalk can assist in improving your 
social footprint
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CONNECT WITH US
FLORIDA OFFICE 
Claudia Sanchez​ - Sales Executive
+1 (786) 395 1652
+1 (954) 522 2628
claudia.sanchez@boatinternationalmedia.com

Matthew DeRose - Account Manager
+1 (305) 610 1434
+1 (954) 226 5301
matthew.derose@boatinternationalmedia.com
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LONDON OFFICE
Hamilton Kavanagh - Account Manager
+44 (0) 208 545 9345
hamilton.kavanagh@boatinternationalmedia.com

Eliott Simcock - Commercial Manager
+44 (0)7925 232 183 
+44 (0) 208 545 9348
eliott.simcock@boatinternationalmedia.com

1800 SE 10th Avenue, Suite 200, 
Fort Lauderdale, Fl. 33316, USA
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